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IBA ALUMNI SURVEY RESULTS 2013

| i‘or the first time in the history of IBA, Alumni Survey was doled out on Tuesday, December 31, 2013. Through this survey, we
tracked the following key measures:

1. Alumni perceptions of the network. 2. Strength of the alumni network. 3. Alumni services and events.

4. Awareness of communications. 5. What motivates alumni to donate.

The Alumni Survey was sent to 6737 valid email addresses out of which we received 741 responses. A total of 505 alumni completed
the survey while 236 responses were left incomplete till the closing date.

Program
Gender Year of Graduation
78% 22%
MBA Others(BBA/BS/PhD)
ALUMNI NETWORK

839/ 92%

Alumni believe that IBAAlumni  Agree they would help IBA Alumni and Students in their career

network is growing stronger. if they know exactly how the Alumni/Student would want help.

SERVICES, ACTIVITIES AND COMMUNICATIONS

MW Alumni are aware of the IBA Alumni webiste MW Alumni use it some of the time
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Three services, events and activities that Alumni are most interested in:

54% 75% 47%  64%

Events with your Networking events for Mentoring IBA ni are much more h"kel}’ to
graduating class Alumni with shared Students attend a reunion if it were
interests based on their
Graduation.
ENGAGEMENT CAREERS

B Alumni strongly agree
that they would
recomment a
prospective student _— R S
toenroll at IBA _ /

Alumni say they entered the job  Alimni say they did not pursue
market in a field related to their further education after
degree within two vearsof obtaining d egree from IBA
graduation from IBA

DONATIONS

88% 49%

Alumni say they have not Alumni say they would rather support IBA in a
donated to IBA during the way that doesn't involve contributing money.
last 5 years

ALUMNI DEPARTMENT

5896 are satisfied
with the
maintenance and
standard of IBA
Alumni website.

8026 Alumni are
satisfied with IBA

Alumni

7090 Alumni are
sarisfied with the
correspondence/

department’s follow-up from the
efforts to keep you Alumni

informed about Department.
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ALUMNI DEPARTMENT

Maintenance & Standard of IBA Alumni Website

= Satisfied Highly (109)
= Satisfied Somewhat (196)
6% = Neither Satisfied or
3% Dissatisfied (142)
Dissatisfied Somewhat (52)
» Dissatisfied Highly (24)
» No answer (45)
Not completed or Not
displayed (173)

19%

How satisfied are you with IBA Alumni department’s efforts to keeps you in-
formed about IBA?

= Satisfied Highly (179)

= Satisfied Somewhat (240)

= Neither Satisfied or
Dissatisfied (65)
Dissatisfied Somewhat (26)

= Dissatisfied Highly (14)

» No answer (44)
Not completed or Not
displayed (173)

CAREERS

Did you enter the job market in a field related to your degree within two years of graduation

from IBA?

Agree Strongly (290)

Agree Somewhat (84)

Neither Agree or Disagree (63)
Disagree Somewhat (36)
Disagree Strongly (53)

No answer (42)

Not completed or Not
displayed (173)

6%

9%

11%

Are you currently working in a field related to your degree?

= Agree Strongly (258)

= Agree Somewhat (114)

= Neither Agree or Disagree (50)
Disagree Somewhat (41)

= Disagree Strongly (63)

» No answer (42)
Not completed or Not
displayed (173)

6%

7%
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ALUMNI NETWORK

I have helped other IBA alumni & students progress in their careers

= Agree Strongly (69)
= Agree Somewhat (226)
= Neither Agree or Disagree
(155)
Disagree Somewhat (66)
= Disagree Strongly (40)
» No answer (12)
Not completed or Not
displayed (173)

5% 2%

21%

30%

I have been helped in my career by an IBA alumnus/a

= Agree Strongly (61)
= Agree Somewhat (138)
= Neither Agree or Disagree
(149)
Disagree Somewhat (101)
» Disagree Strongly (106)
» No answer (13)
Not completed or Not
displayed (173)

2%

14%

I find IBA Alumni Network helpful

= Agree Strongly (93)
= Agree Somewhat (235)
= Neither Agree or Disagr
(163)
Disagree Somewhat (3¢
= Disagree Strongly (25)
= No answer (13)
Not completed or Not
displayed (173)

3% 2%

22%
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DONATIONS

I have donated to IBA during the last S vears

» Yes (67)

= No (472)

» No answer (29)
Not completed or Not
displayed (173)

I’ m more likely to donate to support hiring the
best faculty

» Agree Strongly (107)
» Agree Somewhat (164)
» Neither Agree or Disagree
(172)
Disagree Somewhat (52)
» Disagree Strongly (38)
» No answer (35)
Not completed or Not
displayed (173)

23%

25%

I donate because it is right thing to do

I donate so I can help an institution that helped me

19%

» Agree Strongly (147)
» Agree Somewhat (188)
» Neither Agree or Disagree
(138)
Disagree Somewhat (33)
» Disagree Strongly (27)
» No answer (35)
Not completed or Not
displayed (173)

= Agree Strongly (78)
= Agree Somewhat (136)
» Neither Agree or Disagree
(229)
Disagree Somewhat (49)
» Disagree Strongly (40)
» No answer (36)
Not completed or Not
displayed (173)

I would rather support IBA in a way that
doesn't involve contributing money

= Agree Strongly (118)
» Agree Somewhat (140)
» Neither Agree or Disagree
(185)
Disagree Somewhat (60)
» Disagree Strongly (26)
» No answer (39)
Not completed or Not
displayed (173)
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ENGAGEMENT

Please tell us to what extent you:
Volunteered your time with current students (e.g. Student Development Program)

u Agree Strongly (85)

» Agree Somewhat (120)

» Neither Agree or Disagree
(169)

+ Disagree Somewhat (71)

» Disagree Strongly (93)

» No answer (30)
Not completed or Not
displayed (173)

4%

10% 4

Participated in student related activities (e.g. conference, musical functions)

» Agree Strongly (61)

» Agree Somewhat (150)

» Neither Agree or Disagree
(157)

+ Disagree Somewhat (69)

» Disagree Strongly (101)

» No answer (30)
Not completed or Not
displayed (173)

4%

9%

8%

20%

Assisted Admission Offices by attending Admission events (e.g. Admissions Interview Panel)

» Agree Strongly (73)

» Agree Somewhat (81)

» Neither Agree or Disagree
(188)

+ Disagree Somewhat (80)

» Disagree Strongly (116)

» No answer (30)
Not completed or Not
displayed (173)

4%

11%

10%
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SERVICES, ACTIVITIES AND COMMUNICATIONS

Three services, events and activities that Alumni are most interested in.

» Networking events for alumni
with shared interests (404)
« Interaction with IBA faculty
(180)
1 « Events with your graduating
class (292)
Arts and cultural events (123)
» Mentoring IBA students (250)
« Family activities (112)
Interaction with current IBA
students (114)
» Expanded event coverage on IBA
website (56)
« Hosting alumni event at your
company (28)

What source of information do you depend on most to stay informed about IBA?

» [BA Website (193)

» Alumni Website (112)

» Linkedin (123)
Facebook (222)

» [BA Alumnus/a (79)

+ e-Newsletter (199)
Email from Alumni Department
(432)




SUGGESTIONS TO ALUMNI

MOTIVATIONAL FACTORS FOR
GIVING BACK TO IBA

Social and Net-
working Events

Alumni Department should organize
social engagement events on regular
basis.

Alumni Direc-
tory

Alumni directory with relevant contact
should be produced every year so that
Alumni ca remain in touch & support
each other.

Current students and graduating clas-
ses can also seek support for projects,
jobs & internships.

Goodwill of Alma
Mater

L ]

I donate so I can help an institu-
tion that helped me.

I believe in the Institution and the
organizational spirit. It has given
me wealth beyond materialistic
understanding.

Need based Scholar-

If my money was being contribut-
ed to help students get financial

Career Oppor-
tunities

Alumni department should coordinate
with Career Development Center to
reach out to alumni-run companies and
organizations with alumni in top posi-
tions.

Involve Alumni in career guidance pro-
grams especially for final year stu-
dents.

ships aid.
e Just knowing what is required,
how it is required, and why.
Efficient/ ¢ Knowing the specific reason for

Transparent Do-
nation Channels

which the money will be used of
even better if it is a specific
person/student that needs to be
helped.

Lifelong Learn-
ing

Short/refresher courses at concession-
ary rates should be introduced to Alum-
ni for professional growth.

Development at IBA
(Infrastructure+Fac
ulty+ Students)

Information about IBA’s develop-
ment & expansion plans.

Better infrastructure, expansion
of disciplines offered and re-
search initiatives.

Committed, experienced, and
competent faculty.

Supporting
Students

A Mentor program should be intro-
duced where student or a group of stu-
dents should be assigned a mentor from
Alumni Community in their prospective
field.

Assistance from Alumni should be in-
creased for career counseling and guest
speaker sessions.

Personal Contact
from IBA

Direct contact from the manage-
ment.

Higher involvement and interac-
tion by the institute.

Sharia Compliant
Donation

If the donation fund being collect-
ed is certified as Sharia Compli-
ant.

Website Im-
provement

Alumni Website should be made more
user-friendly and dynamic with
LinkedIn features.

Improvement in
Quality of Current
Students

Improving the quality of educa-
tion & alumni network rather
than admitting more students and
larger buildings.

Professionalism in students when
they come to the corporate world.
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